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When it comes to fantasy games. the r\Dv'.~\l*lCliD
DUHG EONSSTDRAGOPIS system is the real stuff. In
fact. /='lDoórD designed fantasy role-playing gaming as
we know it today!
Only AD&D games provide the incredible richness

of detail that makes vast and mysterious worlds come
alive. ýlled with characters. monsters, weapons. spells
and encounters of incredible diversity and depth.
How SSI uses this legendary system to take fantasy

gaming one step beyond: A line of AD&D computer
games set in the immense world known as the
Forgotten Realms. -,-_-;_;,;_;;_;;.Ã-ó.??;';{.1~._.:_, ;;;.~
Every game in this ..|f'._r_:f.'.-._Ã '_T_';:~1 Lg}:}~?ó.Ä!;

exciting series ' ó ' ' " c
I-*~'"ó_ can be enjoyed by itself. rlowever, the beauty

of SSl's Fokclorri-1n RII.-\.l.=ólS epics is that they
'- are intricately, woven together. The more you

Z óW ' play, the more you'll discover the glorious
wonders of this mystical domain.
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In l' \'l_ó:,"!.'i'

- -"c 0 - ó_ ' F ii. i Poor. or Ranmrrce: the ýrst and now
~ \ ó- 1 ' 3' classic AD&D com auter rote- llayinl l i Q, ,1 \.\ X I f _ . ,\ - a game. In the fabled ruins of ihlan and

\ 1 \ óA around the northern shore of the Moon-
___,4\ sea, your band of six Player Characters

light an unending wave of monsters
-- _ and strive to unmask their mysterious leader.
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ñ""i _ Hrusrrm: An action-advenltlre game that
B is a crucial stopping point in your travels.

ð \ó 1 ' 1

A ñ . - Dunsg5_,_#___,_ Hillsfarselves as the training grounds for all
..Ä;:r.,---' '- your heroes. Transfer your characters from

\ ' '- ' 3 ó Pool of Radiance or Curse of the Azure
,-_.- -.L; 4Y -|\i Bonds and increase their skills through

. ~ J"! 4 _ ~ ' 1- _ Qò vigorous workouts that include combat.
> "_'Ä I - n I I _
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" maze running, lock-picking, archery and
_', 4 r 1ô horseback riding. Succeed in Hillsfararid
~ Q -f \ 1 ' ' some of your charactersó statistics will

NT I ó ~ | óI
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actually improve. They will emerge

fl}?3%yas;\ -ól

from Hillsfar more prepared than ever
-. to survive your dangerous journey.
//.~ Cunsr or rm: Azure Bonus the sequel to

_ , I . more powerful spells and new Player
' \ \ , Jè;-ñ' '1} Pool of Radiance. with deadlier monsters.

\ l .

\ 5 . f"iñi5 Hó-, Character types. tn this game, you ýnd your
' i charactersô arms mysteriously imprinted

_ with azure blue symbols. When they glow.
'. ' -7 5*" ó -_ they ensnare your will ð you must do as
'_ ' they command! Search the realms for
- - " ' ' -. members of the New Alliance who

óI 1ó . x ' ,<;-;.'f=óðó ' óQ - forged these chains of enslavement and
\ A H ""."'Ä\-.ÂZ'- remove the Curse of the Azrure Bondsl

Look for nD&rD games from SS1 at your
\) favorite retailer. A wondrous universe awaits you.

7ñx 11%. - _
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TO Olli)Eli: Visit your retailer or call I-Silt)-2-15-452510 charge on
\-'lS:ó\,è'lólC. To receive SSl's complete product catalog. send 5 I .00 lo:
SSI, I046 P1. Iiengstorlf.-'\\'e.. lólounlain View. CA 9!|01+5.













news&notes �

Amiga Isn't Perfect 
More and more, it seems. IBM 
compatibles and the Macintosh 
arc riding down the mainstream 
ofcomputing, while the Amiga 
and the Ata ri ST a rc d rifting 
down distant tributaries. 

WordPerfect Corporat ion 
recent ly announced that it was 
cutting back Amiga software 
development because of poor 
sales. Th is came as a blow to 
Amiga enthusiasts who were 
hoping to see more big-name 
software for their machines. 

Company officials initia l­
ly halted a ll new software de­
velopment for the Amiga. T hey 
also cut the seven-person de­
velopment staff to two people 
who would be responsi ble fo r 
fixi ng bugs on released prod­
ucts. T he com pany canceled 
development of Pla11Perfect. a 
spreadsheet that was in beta 

Here's the Pitch 
Don't take the com menta tor's 
word fo r it. When a pitcher 
puts tha t special twist on the 
ball , rely on a com puter to 
show you just how special that 
twist is. 

.. I was watching a baseba ll 
game that didn' t have a whole 
lot of action, a real pitcher's 
duel," sa id aeronautical engi­
neer Mike Harris . "There 
must've been a reason why the 

tests. and it halted work on fu ­
ture Amiga versions of Word­
Pe1fec1and Library. 

"Over the existence of the 
Am iga group. we' ve lost nearly 
$800,000." said Lynn Lebaron, 
manager of Am iga develop­
ment at WordPerfect. 

Com pany officials 
thought that Amiga users 
wou ldn't be sa ti sfied wi thout a 
graphic user in terface. That in­
terface would have been devel­
oped in WordPerfect 6.0, but 
sales wouldn ' t support the pro­
grammi ng stafT. 

When news of the cut­
backs leaked, hundreds of 
Amiga users ca lled the compa­
ny and left on li ne messages 
saying they wou ld be satisfied 
with a program like IBM 
WordPerfect 5.0. 

LcBaron said the compa­

pitchers were dominating the 
hitters. So I though t it would 
be nice to get a better look at 
the pi tches." 

So he designed Super­
Vision. a computer system 
tha t tracks the trajectory of the 
pitch. To show how much the 
pitch moves. a reference ba ll is 
shown beside the real ba ll. The 
reference ball represents a 
pitch thrown at the sa me speed 

ny reevalua ted its position. As 
a result, there arc three pro­
grammers worki ng on a new 
vers ion of WordPerfect. The 
company doesn' t, however, 
plan to fin ish Plan Perfect or a 
new version of Library. 

Amiga users still upset 

and in the sa me di rection but 
affected only by gravity. T he 
di ffe rence between the two 
throws determines the amount 
ofst1(ffon the pitch. The sys­
tem also displays the ball's po­
sition in the strike zone . 

Could computers eventu­
ally replace umpires? 

"We don' t see tha t hap­
pening," Harris sa id. "The 
umpi res do much more than 

over the cutback should count 
their blessings. Poor sales re­
sulted in WordPerfect cutting 
back all new development for 
the Ata ri ST last yea r, leaving 
only one programmer in the 
group to fix bugs. 

- Denny Atkin 

ca ll ba lls and strikes, and they 
do a da rn good job." 

Harris added, " Ifany­
thing, our system increases 
your respect fo r what umpires 
do." 

SuperVision uses two to 
fo ur video cameras and two 
IBM PCs. The cameras record 
the flight of the ball while one 
PC performs digi ta l image pro­
cessi ng as the other translates 
the image into a graphical rep­
resenta tion of the pitch. T he 
graphics can then be super­
imposed over a video replay of 
the pitch. 

ES PN has already used 
Su per Vision for college base­
ba ll broadcasts, and Harris's 
company has approached the 
networks televising Major 
League Baseball. 

From a baseba ll team 's 
perspecti ve, SuperVision 
could be a train ing tool. 

SuperVision's capabilities 
are not limited to baseball . 
Harris has though t of other 
possible applications, especia l­
ly in the sports world. He is a l­
ready considering uses for golf 
and tennis. 

- Mickey McLean 1> 
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No Hablo Machine Language 

" I would Like to go to the air­
pon," you tell the taxi driver. 
He looks confused. until the 
computer in your hand repeats 
the phrase in nuent Castilian 
Spanish. 

Once the province of sci­
ence fiction , instant translation 
using a com puter is now a real­
ity. The Voice Computer, from 
Advanced Products and Tech­
nology, is a hand-held device 
that takes a word in one lan­
guage and repea ts it in another. 

Using vo ice recognition, 
synthesized speech, and a rtifi­
cial in telligence techniques, the 
Voice Computer recognizes 
and translates 35,000 spoken 
phrases. The phrases were se­
lected with travelers in mind. 

Language translation is 
only one use for the Voice 
Computer, said Jack Russell , 
marketing manager for APT. 
The company plans to release 
a business scheduler cartridge 
with which you manage a cal-

Is That Spin-Board or Spring-aker? 

Two of the leaders in low-cost 
productivit y softwa re have 
joi ned forces . In early May. 

Springboard Softwar an­
nounced plans to merge. and 
they ex pect to make it omcia l 
by the end ofJune.Spinnaker Software and 
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endar, expense register, and 
Rolodex si mply by ta lking to 
the computer. The computer 
talks back to you. confirming 
your entries. APT is a lso nego­
tiating wi th major software 
companies to add voice-control 
capability to their applications. 

T he three-pound device 
comes with an internal micro­
phone and speaker: a 160 X 
128 pixel. supertwist LC D 
screen: a seria l port; a recharge­
able battery; and two cartridge 
ports. A Span ish translation 
cartridge will be available 
when the computer is shipped. 
French and Japanese car­
tridges will fo llow. 

The Voice Computer re­
ta il s for $2.000. and each lan­
guage ca rtridge costs $300. For 
more information. contact Ad­
va nced Products & Technol­
ogies, I 5444 E 95th Street, 
Redmond. Washington 98052: 
(206) 883-8297. 

- Denny Atkin 

Springboard has pub­
li shed many home computer 
products, including The News­
room and Springboard Pub­
lisher. Spinnaker is best known 
for its Better Working series of 
producti vity soft ware. A new, 
beefed-up vers ion of Better 
Working Eight-in-One will be 
avai lable during the summer. 

"What consumers are go­
ing to get out of the merger in­
cludes an increase in the 
number of products being pro­
duced by Springboard," sa id 
David Seuss. EO ofSpinna­
ker Software. " What Spring­
board has lacked is a stable 
corporate pla tform from which 
to exercise its creativity and 
genius." 

For the two companies, 
consolida tion offers many ad­
vantages. Spinnaker can enter 
the desktop publishing market 
by virtue ofSpringboard's po­

sition in that fi eld. Also, the 
merged company can focus on 
the MS-DOS and Macintosh 
plat fo rms wi thout di ve rting re­
sources away from one or the 
other market. 

The new company will be 
ca lled Spinnaker Software, and 
Spri ngboard will become the 
Springboard Publishing Group, 
a di vis ion ofSpinnaker. John 
Paulson, Springboard's vice 
cha irman, will head the new 
division. Spinnaker. which 
had been a pri va te company, 
will go public by merging with 
Springboard. 

Like the old Spinnaker 
and Springboard, the new 
Spinnaker Software will focus 
on the home-omce and small­
business market. The com pa­
ny wi ll rely on Springboard's 
close relationship with the 
educa tion market as well. 

- Heidi£. H. Aycock 





Games for 
Girls: Fun 

Without 
Bloodshed 

ORSON SCOTT CARD �

I ' m. going to review a game that doesn' t 
exist. 

We held my son's 11th birthday party 
at the local roller rink, but Geoffrey and his 
friends couldn' t keep their eyes off the 
videogames. 

So, I poured quarters into their hands 
and off they went. My 8-year-old daughter, 
though, wasn't interested. "Those games are 
all so boring," said Emily. "Why don't they 
have any games for girls?" 

" What kind of game do you want?" 
She wasn't much help, not at first. "A 

fun one," she said. 
Then I remembered that for the last six 

months or so she's been binging on several 
book series for kids her age, most recently, 
The Babysitters Club, written by Ann M. 
Martin and published by Scholastic/ Apple. 

And Emily's not alone. These books are 
selling hundreds of thousands ofcopies to 
girls all over America. The premise of the 
books is highly social: Six girls, between 11 
and 13 years old, form the Babysitters Club 
so that parents can call just one phone num­
ber to reach a lot of babysitters. So, the club 
is a business, but it's also a source offriend­
ship and adventure. 

Adventure, but not violence. The girls 
take care oflittle children, keep them safe; 
and if they do their jobs well , the girls rise 
within the club to higher and higher offices. 
So, the stories have a competitive aspect­
but the characters never perpetrate violence. 

So, I said. "What about a game based 
on the Babysitters Club?" 

Immediately Emily's face brightened. 
Now I was talking about a game based on 
stories that she really cared about. She was 
full of ideas. Every time she skated around 
the noor, she'd come back and tell us a 
new one. 

Here are some of the best: 
All games start in Claudia Kishi 's room 

because she has her own phone. A call 
comes in-it might be the Pike family, with 
eight kids, or it might be the Newtons, with 
a very well-behaved little boy, Jamie, and a 
baby, Lucy. At first you should probably 
take the easier Newton job. 

At the Newton's, the parents give you a 
list of instructions, which you can recall to 
screen anvtime. When the parents leave, 
vou must.follow those instructions: Keep 
the kids safe, busy, and quiet until bedtime, 
and then put them to bed. 

Not all the kids are as nice as Jamie 
Newton. Every now and then you'll have to 
sit with Jackie Rodowsky (if you read "Cal­

vin & Hobbes," you know what he's like). 
He's the kid who steals your homework or 
plugs up the toilet or climbs out the window 
or spells out your name in grape juice on the 
living room carpet. I can't wait to see the 
graphics on the one where the Rodowsky 
kid slides down the bannister and takes a 
fl ying leap into a table with a vase. 

Right when everything is going wrong, 
you suddenly cut away to a scene in which 
the parents are sitting in a restaurant, and 
the mom says to the dad, " I'm worried 
about the kids. I'm going to call." Or-hor­
ror of horrors-" I don' t feel well. Let's go 
home now." 

If the Newtons come home and find 
you haven't done well, you'll get paid less 
and the others in the club will know you 
need more training. 

Ofcourse, the parents will be fair, tak­
ing into account how rotten their kid is and 
comparing you to other babysitters. Ifyou're 
completely irresponsible, you' re out of the 
club. Ifyou have everything shipshape, 
however, you'll get a bonus, and you might 
rise to a higher rank in the club. If you han­
dle a c1isis-a fire a child drinks detergent, 
a stranger comes to the door-you gain even 
more status. Then, you're ready to take on 
even tougher babysitting challenges. 

For help, you can call one of the other 
sitters. Ifone of them comes over, you have 
to split the babysitting money with her, and 
if she's still there when the parents come 
home, you gain no rank in the club and the 
other girl gets all the money. 

Eventually, you can be president of the 
Babysitters Club, not to mention that you 
can accumulate a nice pile ofcash in the 
process. 

Don't doubt for a second that this is a 
game that girls would respond to. There's no 
violence and only a little physical danger 
now and then . But there's a lot of comedy 
and a strong sense of responsibility. Since 
the Babysitters Club books are a hit series, 
we know that girls love these stories. They'd 
be just as delighted to act them out in a vid­
eogame as boys are to act out their Rambo­
esque fantasies. 

And, just in case, the game designers 
might even include a couple of boy charac­
ters in the option screen at the beginning. 
There are actually male children in this 
world who would have more fun playing in 
a domestic comedy than in a holocaust. 

So there it is-a rave review for the best 
game for girls ever designed. Too bad it 
doesn't exist. c:J 
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With a 
Personal 

Computer and 
Some Original 
Thinking, You 

Could Be 
Rolling in the 

Dough 

Your home computer can easily track 
your personal finances, but that ma­
chine underneath your fingertips can 

also provide you with a source of income. 
Ofcourse, some business activities 

require special training or certification. 
Playing Life & Death doesn't make you a 
surgeon. In all cases, it's important to check 
whether you need a business license in your 
local community before starting a company. 
You may also have to register with the 
county and state to secure a resale permit; 
and it may be necessary to get a Taxpayer 
ID from both the federal and state govern­
ment before starting your business. Fortu­
nately, these tasks take only a few minutes. 

Once you've finished the official paper­
work, you may want to generate some paper­
work of your own. Most high-quality 
personal computers, equipped with the right 
software, support the creation ofelegant 
documents such as wedding announce­
ments, posters, flyers, and greeting cards. If 
you have a laser printer (or have access to 
one), there are a lot of business opportuni­
ties you can explore. Use your sense of style, 
blended with an understanding of page lay­
out, and your computer will be earning its 
keep right from your desk. 

For example, if your neighbors are 
planning a garage sale, you might offer them 
a package consisting of a huge banner an­
nouncing the sale and I 00 flyers for adver­
tising. To save time and money, and to 
reduce the wear on your printer, you can 
create one master flyer, and then take it to 
your local instant press and have copies 
printed. 

Or how about creating customized 
greeting cards for your friends and neigh­
bors? As with the flyers, you can have the 
copies printed professionally. Lay out the 
card as four equal-size panels; then have the 
design reproduced on 81/2 X 11 inch paper. 
Fold twice, and your card is done. Your pro­
fessional service, coupled with a short lead 
time, can bring a lot of business to your 
computer. 

Here's some more food for thought. 
Surprise a res taurant owner with a com­
puter-generated rendition of the house 
menu. If the menu changes daily, no prob­
lem. Quick turnaround is what you sell. 

Find local groups that need someone to 
maintain their membership li sts and to gen­
erate labels for mailings. Providing that ser­
vice is a good way to generate cash. Once 
you've created the initial database, main­
taining the list is fairly easy. 

Ifyou possess a flair for writing, contact 
local small businesses to see if they need 
such a service. Your ability to provide their 
printer with camera-ready copy is definitely 
an asset. You'll want to charge on a time­
and-materials basis because most of your 
work will consist of revisions. 

Another avenue you might explore is a 
will-writing service. You can use a commer­
cial software program to help you create 
wills for clients, or you could create them 
yourself with a word processor. 

Similar to the greeting-card idea are 
personalized fairy tales for children. Using a 
large typeface, you can create easy-to-read 
books that include the names of the child as 
well as his or her friends, pets, and relatives. 

Ifwords aren't your forte, perhaps facts 
and figures are. There are plenty ofopportu­
nities in the personal finance field for mak­
ing money with your computer. Many home­
owners have little idea how they're doing 
financially. The end of the month often sur­
prises them with unexpected bills and little 
cash to cover. 

With the aid of your home computer, 
you could create a personal bookkeeping 
service. Depending on what software pack­
age you use, you could even offer check­
writing services for monthly bills. Track 
your clients' income and expenditures for 
several months and then offer to teach them 
how to manage their cash flow. 

As you become more proficient at han­
dling money, you might consider offering 
your services to small companies that are 
organized as sole proprietorship. Your coun­
ty clerk's office probably has a list of such 
companies in your area. From a client's 
Schedule C (pulled from the federal tax 
form), you can create a simple recordkeep­
ing tool. Couple that with the client's ledger, 
and you can present to that business a clear 
picture of how well it's operating. As an 
added benefit, you can organize information 
for the client's tax returns and use that infor­
mation to earn an added profit. 

Ifyou've got the expertise you could 
even set up a tax service. Many tax pro­
grams are available, and there are thousands 
of people who would love to have someone 
else help with their returns. 

These are only a few suggestions that 
can help you make money with your person­
al computer. Next month I'll explore this 
topic further, with an eye toward making 
money with graphics and music. In the 
meantime, you can probably start your own 
money-making plans. C!l 
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How to Give 
Your Family's 

Software of 
the Year 
Awards 

discoveries �
DAVID STANTON �

L ast spring, while the brown lawns 
turned green again under the showers 
ofApril , while the trees began to bud 

and the chickadees and hummingbirds re­
turned to our yards, our hearts turned to 
Jove. But our computer magazines turned to 
the "Best of 19--" awards. 

Every year, readers eagerly await each 
magazine's annual list. For those who need 
good software, these articles provide invalu­
able guidance. Few of us can afford to buy 
bad products, especially at $50 per package, 
and none of us has enough free hours to test 
everything. 

Usually the magazines' selections are 
made by panels ofeditors, writers, educa­
tors, business people, programmers, soft­
ware publishers, and others who know 
computers and use them extensively. 

The award winners are inevitably excel­
lent programs, but that doesn't necessarily 
mean they'll be a hit at your house. The ex­
perts, after all, don't know you or your fam­
ily. On knowing your family, you are the 
expert, and, with a little effort you can be­
come the expert on software for your fami ly. 
Here are a few suggestions for selecting edu­
cational programs that will likely spend 
more time in your disk drive than on your 
shelf. 

First, look for programs that deliver 
large doses ofentertainment. Home com­
puting must compete for attention with tele­
vision, baseball, Nintendo and just plain 
loafing. Boring software will never win the 
contest, no matter how much you want to 
help your children improve their math skills 
or raise their SAT scores or memorize states 
and capitals. Most people won't voluntarily 
use software that doesn't interest them, and 
furcing a child to do so always proves 
coun terproducti ve. 

Whenever possible, choose versatile 
products that the whole family can use and 
enjoy. One good word processor or a simple 
desktop publisher can satisfy your grade­
schooler as well as your grandmother. One 
outstanding paint program can provide 
unlimited fun for preschoolers and semi­
professional artists alike. Junior can keep 
track of his coin collection with the same 
database management system that Mom 
uses to store recipes. Ifeveryone in your 
family uses the same set ofapplications, 
you'll save money. reduce learning time. 
and encourage cooperation. 

Read software reviews carefully. Too 
slow, commented one reviewer, speaking of 
a Jong-awaited desktop publishing program 
intended primarily for schools. The words 

were italicized for emphasis. 
As it happened, our school had pre­

viewed that same package. The concept was 
great. The features list was impressive. The 
advertising was enticing-even honest, 
since it didn't promise speed. However, the 
program operated so slowly that it had no 
practical use. The name of the program 
doesn't matter since the company's new ver­
sion runs faster. The point here is that 
people who carefully read that review saved 
themselves hours of tedium and well over 
$100. Enough said? 

When choosing software for young chil­
dren, look' for something they can handle 
without extensive adult supervision. 

Also, consider programs that can be 
used either alone or wit h two or three 
friends. Kids like to work together. They 
want someone to notice their successes, and 
they need someone to provide occasional 
help and encouragement. 

Buy from a publisher whose products 
you know and trust. One of my favorites is 
Brnderbund (17 Paul Drive, San Rafael, 
California 94903-2101; 415-492-3200). 
Everyone knows The Print Shop and the 
Carmen Sandiego series. SimCity, a recent 
release, is an intriguing political-science sim­
ulation. Too bad Brnderbund continues to 
charge extra for backups and still copy­
protects its products. 

One company that treats its customers 
right is Sunburst Communications (39 
Washington Avenue, Pleasantville, New 
York 10570; 800-431-1934). It includes a 
backup in every package, and it offers free 
updates. Sunburst publishes a broad range 
of titles and supports most popular 
computers. 

MECC (3490 Lexington Avenue North, 
St. Paul, Minnesota SS 126; 800-228-3S04; 
800-782-0032 in Minnesota) has been pro­
ducing educational software longer than 
most schools have owned computers. Like 
Sunburst, MECC's packages work equally as 
well at home as in school. Past columns 
have mentioned software from Davidson 
(3 l 3S Kashiwa Street, Torrance, California 
90SOS; 800-S56-6 l 4 l) and Scholastic (2931 
East McCarty Street, Jefferson City. Missou­
ri 65102; 800-541-5513). 

It doesn't take a computer expert to se­
lect award-winning, disk-drive-spinning 
educational software for your family. All it 
takes is a little time and thought. G 

David Stanton can be contacted via CompuServe 
(72407,102) or by mail at P.O. Box 494, Bolivar, 
New York 14715. 
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Qu1cKVERSE BIBLE CONCORDANCE �
Qu1cKVERSE BIBLE CoNCORDA CE is a fast, easy-to-use 
tool for general Bible study and in-depth Bible research. 
Qu1cKVERSE puts the complete text of the King James, 
New International, or Revised Standard Version of the 
Bible at your fingertips, allowing you to: 

• Instantly locate any word or verse in the entire Old 
and New Testament in only tenths of a second - as fast 
as any Bible research program available today - or 
faster. 

• Perform partial phrase or word searches. For example: 
searching for Bapt* With would locate any verse con­
taining Baptize With, Baptized With and Baptizing With. 

• View verses in context. You can easily browse back 
and forth through surrounding verses and chapters. 

• Limit your searches to a particular range of books, 
chapters or verses. 

• Print passages with the search phrase in bold type, 
and with words added by the KJV translators in italics. 

• Supports all popular printers. 
• Export passage selections to a file for use with your 

favorite word processor. 
• Display or print scripture in several popular formats 

(e.g. verse reference following or in front of passage, 
etc.). 

Hard to believe the $49 price? Don' t worry, Parsons 
Technology is known for software that outperforms 
products costing much more. And the Qurc KVERSE BIBLE 
Co CORDANCEis completely guaranteed. If you're not 
100% satisfied, retum the QutcKVERSE B1sLE CONCORDANCE 

within 30 days for a full refund (excluding shipping). 

.. =­- -.= --- ..--
�- �®�~� 

Available in IBM or Macintosh ver ions, with printed 
manual. Not copy protected. 

For Same Day Shipping 
VISA, MASTERCARD & C.O.D. ORDERS CALL 

1-800-223-6925 
(In Canada, call 319/395-7300) 
Weekdays 8:30 a.m. to 9:00 p.m. CST 
Saturdays 9:00 a.m. to 5:00 p.m. t:.'-­
Or send check or money order 
payable to Parsons Technology. 

r ---- - ----------- ---, 

= Qu1cKVERSE : 
�i�i�i�/�i�. �~ BIBLE CONCORDANCE : 
Dept. COM $49 + $5Shipping/Hand/Ing I 
375 Collins Road NE OT COPY PROTECTED I 
Cedar Rapids, Iowa 52402 I CLUDES PRI IT ED MA UAL I 

I
Customer may select: I0 King James Version 

I0 New International Version (Add 510 publisher's royalty) 
0 Revised Standard Version (Add s.i publisher's royalty) I 

IThen select IBM or Macintosh version: 
D IBM or Tandy version 0 Macintosh version I 

I 
�A�M�E�~�~ �~�~�~ �~�~�~�~�~�~�~�~�~�~�~ �~ �~� I 

�A�D�D�R�E�S �S �~ �~�~�~�~�~�~�~�~�~�~�~�~�~�~�~�~� I 

�C�I�T�Y�~�~�~ �~�~�~ �~�~�~�~�~ �~�~�~�~�~�~�~�- I 
STATE/ZlP : 

CHECK 0 MO EY ORDER 0 VISA 0 MASTERCARD 0 I 
I 
I 

Iowa residents please add 4"< sales tax. Orders outside 'orth I 
America please add 510 shipping and handling. I 
_IBM version requires IBM . Tandy or compaUble computer with I 

2:i6k or more memory, two floppy di k drives or fl oppy disk dri\'e I 
and hard di k drive, and DOS Release 2.0 or later. (A hard disk I 
drive is recommended but is not required.) I 

Macintosh version requires 512k or more memory and works I375 Collins Road N. E. I with any disk drive configuration. I 
Cedar Rapids, Iowa 52402 

�L �-�- �- �-�-�-�-�-�-�-�-�-�-�- �- �-�-�-�-�-�-�- �-�-�-�~� 
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�C�o�m�p�u�t �~ �r� onsultant 
Your neighbors demand to know which computer they 
should buy. The late-night phone call is from a friend 
who can't get his word processor to print subscripted foot­
notes in Old English Italic. The boss drafts you to set up 
the new office computer-on your own time. 

If your computer knowledge-has made you a slave to 
anybody who knows the difference be,tween silicon and 
Silly Putty, why not put that �s�k�i�l�l �~ to work and make a few 
extra bucks? There are ample 0pportunities for part-time 
consultants who assist with purchase decisions, hardware 
and software installation, and computer training. All you 
need is a plan, your knowledge of computers, and a little 
spare time. 

First, you'll need clients. Don't rely on finding any by 
accident. Advertising your services on employee or 
university bulletin boards can be effective, but the best 
way to build a clientele is to contact local computer stores 
and work out an arrangement. Point out that your low­
cost setup and training for home and small-business cus­
tomers could close some extra sales. Although many 
stores already offer setup and training, these services are 
often geared toward businesses. A computer store doesn't 
have the time or staff to teach every customer how to use 
MS-DOS or WordPerfect. Once you've sold the store on 
the idea, have some business cards printed and leave 
them for salespeople to give out with each system sold. 

Also important in establishing a client base is know­
ing how to approach your customers. Always investigate 
their specific needs; then write a contract spelling out ex­
actly what services you will perform, establishing your 
rate for the services, and estimating how much time you'l.l 
spend on the project. The contract can eliminate many 
possible conflicts. 

To set rates, call area computer stores and training 
schools to find out what they're charging. If stores charge 
$25 per hour for training, you can charge $15 per hour 
and probably average $45-$200 per client. Your low rates 
will make your services attractive, and you'll still profit 
because you don't have much overhead. If you get refer­
rals from a computer store, of course, you may have to 
give it a percentage of your fees. You can also alter rates 
depending upon the customer (give an individual a small 
discount over your business rate, for example). But be 
careful-if Client A finds out Client B got a better deal, 
you could lose referrals. 

Consulting work consists largely of two parts: system 
setup and training. Setup is straightforward: �c�~�n�n�e�c�t�.�i�n�g� 
system components and expansion cards and mstalhng 
software. Before any setup, always look over a list of the 
components in your client's system and make sure it's 
complete. A customer who buys an impressive 80286 sys­
tem complete with VGA monitor, �h�i�g�h�-�s�p�e �e�~� letter-quality 
printer, 2400-baud modem, and �t�o�p�-�o�f�-�t�~�e�-�l�m�e� word 
processing software won't be too happy 1f he or she has 
forgotten to buy a copy of MS-DOS. 
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Training is tougher. than installing. You'll encounter 
people with a variety of levels of expertise, and the time 
you'll need to spend training will vary depending on the 
customer's experience. 

There are some basic rules, however. Don't presume 
that the student knows things that you consider basic. For 
example, don't assume that your student knows to hit the 
Return key at the end of each command entered. You 
should also develop a lesson plan for each session and 
have your students practice on their own time. The tu­
torial sections in software manuals work well for practice 
assignments. You can also use beginner's texts for specific 
software packages (look in a local bookstore). Purchase 
copies for yourself and your students and include the cost 
in your training fees. This also leaves your students with a 
handy reference when the training is over. 

After you've completed the job-whether setup, 
training, or both-leave some business cards with your 
clients and ask them to mention you to friends and asso­
ciates. You'll be surprised by how many referrals you'll 
get this way. Before you know it , you'll be so busy you'll 
have to turn away jobs. 

- Denny Atkin 

Words for Money 
For many people turning ideas into words 1s as difficult 
as turning lead into gold. With a little help from a com­
puter, though, you could be the local literary alchemist. 

Just like Jane Hairston Romani. She's a freelance 
writer and business communications consultant who 
wouldn't trade her home business for any other job. She 
prepares press campaigns for corporations, writes articles, 
and lays out publications. 

To start and run a successful business like hers, you 
need two things-a good computer and a good reputation. 

A good computer is fast and forgiving. Adjustments 
are simple; mistakes are easy to fix . "The computer can 
do stuff a lot faster and better in a lot of ways-more pre­
cise which when you're billing clients per hour, can save 
a lo't of �m�~�n�e�y �, �"� says Romani, who lives in Carrboro, 
North Carolina. 

A good reputation gets you jobs. Romani �_ �s�t�a�r�t�~�d� 
freelancing while working full �t�i�~�e� for �t�h�~� �U�~�1�v�e�r�s�1�t�~� of 
North Carolina. "My very first pieces I d1dn t get paid 
for " she said. " I did anything to get a clip and start a 
portfolio You need to get your name out." 

No; that she's established her business, Romani 
charges between $35 and $45 per hour, depending on. how 
much research and original writing she does. For straight 



layout-integrating text and graphics, plus simple copy 
editing-she charges the lower rate. If you're interested in 
establishing your own word processing service, you' ll have 
to check out the rates in your area. As a rule of thumb, 
typing manuscripts fetches $12 per hour or $3 per �d�o�u�b�t�~� 
spaced page. Turning jumbled handwritten notes into deft 
prose often brings more. 

Romani has equipped her office with a Macintosh 
Plus and a Jasmine 50-megabyte hard drive. She also 
spent nearly $5,000 on a laser printer. Her LaserWriter 
IINT, though expensive, helps define Romani's p:o­
fessional image. "If you're serious about your busmess, 
you have to invest in good equipment," she says. "If you 
send out everything laser printed, it just looks better. Peo­
ple think This looks sharp. She must be sharp." 

For software, Romani uses Microsoft Word, 
PageMaker, Excel, and SuperPaint. Although Excel is an 
excellent spreadsheet program, Romani uses it most often 
to create accurate charts and graphs. Because these pack­
ages are available on PCs and Macintoshes, Romani's files 
are compatible with both worlds. 

Finances are a big problem for any home business, 
and desktop publishing is no exception. Romani cate­
gorizes most of her business expenses as postage, long­
distance calls, and supplies. She also pays someone to 
help with her taxes. "The first thing I'd say to someone 
starting out is hire an accountant," she says. 

When you work at home, you quickly get familar 
with terms like cash flow and debt burden. " My accoun­
tant told me you lose 47 percent of everything you 
make," Romani says. That figure accounts for taxes, the 
social security contributions that double when you work 
for yourself, and overhead (usually low for home offices, 
but still a factor). Your expenses grow along with your 
business. You'll find some clients are slow to pay, and 
some don't pay at all. That's a problem you need to pre­
pare for. "Sometimes you have a cash-flow problem, but 
I've never gone hungry," she said. 

Beat the cash-flow problem by starting out slowly. 
There's plenty of demand for straight word processing and 
resume design. Instead of an expensive laser printer, you 
could settle for a daisywheel (for text only), a 24-pin dot­
matrix, or a Hewlett-Packard DeskJet (the latter two will 
let you print graphics). You might consider printing drafts 
on a nine-pin dot-matrix printer and then taking your 
disk to a laser-printing service for the final product. Check 
the yellow pages for copy centers and printers that pro­
vide this option. Often it's expensive (about 75 cents per 
page), but if you can figure the cost into your fee, you'll 
do all right. 

Even with simpler projects, you'll need a powerful 
word processor like Microsoft Word, Xy Write, or Word­
Perfect. The automated features in these programs are as 
vital to a small, efficient word processing service as they 
are to a full-blown communications business like Romani's. 

Romani's advice to freelancers: "The thing is market­

ing. You just have to ·market yourself all the time. Milk 
your contacts for all they're worth. All you need are 
names. All you need to say is, 'Joe Smith gave me your 
name,' and that will get you in the door." 

- Heidi E. H. Aycock 

Taxes 
The woes of the confused, frightened taxpayer provide a 
fertile market for the savvy entrepreneur. And your com­
puter is the ideal tool for setting up shop. Computers 
(along with the appropriate software) make wonderful tax­
prep associates: They love to crunch numbers, file infor­
mation without complaint, and wait patiently through the 
inevitable early-going stumblings. Promoting your ma­
chine from gaming pal to business partner also allows it 
to earn its keep, garnering you added deductions. 

While there's no required certification for setting up 
your own tax service, it does require planning and 
preparation. Those beleaguered taxpayers are counting on 
your know-how to save them money-but not at the cost 
of an IRS audit. As a paid preparer, you're only in viola­
tion of the law when you knowingly put down false num­
bers on a return. You aren't liable for any mathematical 
errors or for mistakes in interpreting the law. And you 
aren't responsible for any fees or interest penalties charged 
to your client (most professional firms do offer to cover 
any mistakes, however). But audited clients aren' t inclined 
to give you referrals. If you want to build a flourishing 
business, take the time to learn the complete ins and outs 
of tax preparation. 

You can learn the rules of the tax game by attending 
the seminars provided nationwide by companies like 
Jackson Hewitt and H & R Block. Seminars usually cost 
from $50 to $75 (including books and materials). A typi­
cal course might run for three hours twice a week and be 
offered from September to December. You'll learn how 
taxes work and the rules that govern them. You'll also get 
experience preparing mocked-up returns, assisted by sea­
soned preparers. After completing the course, you should 
be able to tackle almost any individual's tax return. 

Now comes the tough part-finding clients. Make it 
easy on yourself and advertise by word of mouth and 
referrals. Put up notes in your office building. Ask friends 
if they or someone they know would like help on their re­
turns. Don't forget: Always ask for referrals every time 
you get a new client. Avoid buying newspaper ads-the 
last thing you want to do is spend money before you 
make any. Your business will start off slowly, but, if you 
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do a good job, you'll get, good referrals, and t.hen your 
name will start getting around. Soon the clients will be 
corning to you. 

Your income will vary depending on t.he number of 
clients and the complexity of their cases. Large firms l.ike 
Jackson Hewitt use certain guidelines for setting charges: 
If a client comes in with a shoebox full of receipts that 
need substantial organization, for example Hewitt charges 
$35 an hour (it rarely takes more than one hour to or­
ganize). Hewitt then sets fees for each part of a return, 
which can vary up or down depending on the complexity 
of the entries and the complexity oft.he form and sched­
ules necessary. As a rough approximation, expect about 
$50 per return. Set rates you think are fair, and keep in 
mind that charging less than the competition will make 
you more attractive to potential clients. 

Once your rates are set and you've found a few cli­
ents, you'll need a reliable software package. The selection 
available is quite extensive. Each package offers almost all 
the individual forms and prints returns that the IRS will 
accept. Some programs even include state tax forms. 
Before you shop, list the features important to your busi­
ness and then choose a package that offers as many of 
them as possible. The average price is about $50 per pro­
gram, and annual updates average another $25 per year. A 
note of caution: Tax laws tend to be changed toward the 
end of the year, and that means your update may become 
out of date rapidly. 

Running a home-based tax-preparation service is no 
cinch. lt takes study plus a healthy investment of time 
and money, before you see a large return. But taxes 
change almost annually, and more and more people have 
neither t.he time nor the energy to prepare their own re­
turns. The market is there. If learning what makes the 
IRS tick appeals to you, then take a course, find an initial 
client or two, buy some appropriate software, and get 
down to business. You might even propel yourself into a 
higher tax bracket. 

- Adam Starkweather 

New Money from 
Old (Computers) 
Selling used computers is a lot like selling used cars: 
There's a market for them but only rarely will you find a 
machine that becomes an investment. There's money to 
be made, but probably not enough to retire on. And 
there's always hope. 

Sonny Monosson, owner of the American Used Corn­
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puter Company, has been in the used computer business 
since 1968. But he doesn't deal in used personal comput­
ers. When it comes to dealing in used PCs, Monosson 
says "It's a winning game for the buyer-not the seller. 
There is a marketplace, but for the amount of work you 
go through, I don't see you making much money by the 
end of a year." During his 21 years in the business, 
Monosson has seen an average 25 percent turnover rate 
per year in used-computer brokerages. But don't let that 
figure discourage you. You can still make money if you're 
willing to invest the time and effort. 

Some businesses have years of information stored in 
old TRS-80s, Commodore PETs, or CP(M machines. The 
cost of converting that information and buying an entirely 
new system is, for a small organization, often more expen­
sive than replacing a worn-out computer or finding an­
other disk drive. 

If you want to start such a search-and-salvage opera­
tion, you'll need to know what makes computers work 
and how to put them together. Finding out what's broken 
in a PC (especially if it won't function at all) is difficult. 
But once you locate the malfunctioning part, it's usually 
simple to replace. 

Most major personal computer components, es­
pecially for standard machines like the IBM PC, can be 
obtained from mail-order outfits. For orphaned machines, 
however, you'll have to look a little harder. Until you 
establish a reputation and build contacts, locating used 
equipment won't be easy. 

Start by looking in your newspaper's classifieds under 
the used-computers or office-equipment section. Also, 
most major cities have some community computer maga­
zine or user group newsletter with a classifieds section. 
Keep an eye peeled for ads from electronics stores and 
warehouses, which often stockpile old computer "junk" 
where you can find those rare, but still valuable, computer 
orphans. 

By all means, though, don't limit yourself to buying 
and selling orphaned computers or outdated equipment. 
There are other ways you can put older systems to work. 
They can be upgraded by means of adding more memory, 
accelerators, and fancy displays, and t.hen be resold at a 
profit. 

For example, a Macintosh Plus sells for about $1 ,200. 
A used one should go for around $800 (even if you paid 
$2,300 for it). You can add memory to the Mac Plus for 
less than $400. Add another $400 for an accelerator. For 
$1,600, you've created a competitive and useful computer. 
You could even go into business upgrading Macintoshes 
without ever buyi ng a used computer; many current Mac­
intosh owners are willing to pay for such a service, which 
is cheaper than Apple's own upgrade policies. 

Upgrading an IBM PC or compatible isn't as profit­
able. Before dropping in an accelerator card, you must 
consider memory requirements and hard disk speed, as 
well as the ability to use the specialized expansion slots 
on the faster machines. With new AT clones going for as 



Tee off on the most 
chall enging 18 holes 
of major champion­
ship golf wit h the 
legend who hand 
picked each one. 

Jack Nicklaus Golf 
Li st $49.95 
SDA Discount Price $32 

ACCOLADE 
Are of Aces . . S9.88 
Bubhl<• Ghost .. , . ... $23 
41h & Inches Fnotbd ll . SH 
Gr.i nd Pr ix Cir cuit ... 524 
Hd rdball . . .... 59.88 
lat k Nick laus Golf ... S32 
l.N. Golf Champ. Courses$14 
Mini·P utt . . . . ......$2 4 
R,1ck 'Em . . . . . . . . $24 
S<•rvl' & Vo ll ey ......$24 
Steel Thunder .......$25 
Tes l Dri\ 'C' .. . .. S2 4 
Tes l Drive 2: Th e DuelS29 
T. Dr ive2 C.i li f. Scenery$ 14 
T. Dri ve 2 Super C.ir s.$ 14 
T.K.0. . . . . . $25 
ACT IVISION 
B• ttl e Che>S ... . .... $32 
Ba11 leh.1wks l'J.i2 .. SJ2 
Bl dck J.ick A<°ddemy .. SH 
L,\S t Ninja . . .. . .... . $2b 
M an i.lC f\·tansio n .....529 
Music Studio J.O . ... . S&S 
Neuro mance r .... . .. Ca ll 
Prophecy t . 525 
R.1mp.1ge . ... .... . . . $24 
Z,1k Mc Kr ,1ckc n . .. , .. $2C) 
ARTWO RX 
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(('n teriold Sq uarl' S ... s 1q 
( r('J li ve Cui si ne .... . S 19 
Odily DotD1e H..,;e Racingc.11 
Oat• Di sk �~� �1� Female . S l 4 
Dala Disk =2 Ma le ... $ 14 
Dal.i Disk =J fema le . S14 
l ink wo rd l .ingU.ll(es . . C1ll 
SIrip Poker 2 . , . . ... . S25 
BOX O FFICE 
AH' s Firs t Advenlur e $9.88 

DacEasy 
This new generation 
of accounting software 
is a COMPLETE inte­
grated system that 
delivers tremendous 

High Roll e" . . . ..S9.88 
S 100,000 PyrJmid . . S9.81l 
BROOE RBUND 
An cient Ari of 

Wa r a l Sl'.1 . . . ·52tJ 
Carmen Sa n Dil'gO 

Eu ro pe . . . . . S29 
USA ... . . . . SH 
World ... . . . . . . . S25 

Downhill Ch.1ll «nge . . S I 9 
kl Fighl l'r : Advc ntur l' SJ2 
Karaleka . . . . . . . Sb.80 
l oderu nner . . ... ... S& .88 
Print Shop .. . . ... ...$36 
P.S. Paper Pack . . . .. S t 4 
P.S. Companin n ... . $ 32 
P.S. Graphi c' 

li br .ir y :: 1 or :: 2 52 1 E.i . 
Scien ce Tool Kil ... . .S4<J 
Sp.1ce Racer . .......S 1q 
St.tr WMI . . . S25 
VC R Compan io n .... . $32 
CENTRA L PO I T 
Copy 2 .. ..S25 
PC Tools Oelu.c .....S53 
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Thrcl' Stoogt•\ . S:J2 
DATA EAST 
Bad Dude; . S25 
Guerill a WM ...... .. S25 
Heavy Barr el . . .. .. . . Call 
�l� �~�a �r�i� W.i rr iors .. ...S9.U8 
Lock On .... . .... .. $25 
Pla toon . . . . . $25 
upcr Hang·on . , . C.1 11 

Vi tory Ro.td . . . . ..S2 5 
DA TASOFT 
Fire Zo ne . . . . . $ JC} 
Hu nt fo r Red October $32 

power with unprece­ 11 
dented ease of use_ 

DAC Easy Accounting 3.0 
Li st $99.95 
SDA Discount Pri ce $65 

Call About Our Special O f The 
Mont h for Your IBM Or Compati ble! 

Ti me & �l �d�~�i�k� .. . . . ..S2b 
DAV IDSO N 
Algeblastcr ... .. . . ..$32 
Malh 81.istcr Plus .... 532 
Redding &· Mc .......524 
Word ,\ UMk Plus ... . SJ2 
DES IGNWARE 
Dcsign.tsa uru '!i . . .....$2.5 
l igs.1w . . . . . . . . . $25 
ELECTRON IC ARTS 
Abrams Battle Tank . S2b 
A rel ic Fo :\ . . . S9 .88 
B.ird 's T.i lc t or 2. S32 Ed. 
Chessm.isl l' r 2 100 . .. . $32 
C. Ycdge" AFT 2.0 ...$32 
�D �e �l� �u�~�c� P.tinl 2 ......Sb5 
Demon Sl.Jlkl·r .. . .....$23 
Do uble �O�r�.�a�~�o�n� . . . .. S26 
Earl W eJver RJsc ball . S2b 
E. Weaver 88 Stats . . .$ 14 
Empirt.> . . . ... . .. . ... $32 
Fools Errolnd . . . . .... Call 
l ord.in �v�~�.� Bi rd .. . ... S2b 
Ki ngs Be.JC h Vo ll eyball $2b 
l eg.icy of Anric nl s .. . S l 'J 
Lor d i; of Conc1ut'S I .. 59.HU 
Mdgic Cd ndll' ...... . SJ2 
Mdrble ·lddness .. . . S9.8B 
Might & .l.ldgic I or 2S32 Ed. 
Modem W.ir s .... ... S2b 
Pcg.1su3 . . . . . 59.88 
Pu zz le �S �l� �o�r�~ �·� �h �u�o�k� .. .. $25 
ravcngcrs . . . . . . $32 

Scn l inel \ Vo rl ds . 532 
b88 At1 .1 <k Suh ..... . S32 
Skyfox .. sq.86 
Stdrfl ight . $32 
Strike Fleet . . . . S2b 
Ugh· Lympics . . . . . . Call 
Wasle land . . . .. 532 
World Tour Golf .. . S9.88 
Z.rn y Golf . . . . .. . $26 
EPYX 
C.1 liforni ,1 �C�a �m�e�.�~� .... S2 4 
Dedth Sword . . ... . ..S t9 
Deslr oyer ... .. .. . . . S l4 
Final Assa ult ... .. . .. S14 
Ho me Vi deo Pr oduce r 532 
Impossible Mission 2 . S14 
Min d-Roll ... . ... . .. S1q 
Om nicron Cons pirJc y . SJ2 
Prinl M,1i.;ic ..... .. .. SJq 
Spor tin g �N�e �w �~� B.i ebJll S2 4 
Street Sports Baseball . S14 
Summer G.1mes 2 ... . $ 14 
The Game: 

Su mml'r Ed i tio n . ... $ 32 
Wi nte r Ed iti o n . . . SJ2 

World Games ... . . ..S 14 
FREE SPIRIT 
Sc,. Vi\. cns frorn Spare S2 5 
GAM EST AR 
Chdmp. Bascbd ll ... S9.88 
Champ. Bdsketball .. $9.88 
G FL Ch. Football ...S9.BU 
Pete RQS(' 'S Pc.'nnant Fe-vtrS2J 
250 Motocross ......Cd ll 
GAMETEK 
Cdndy L.rnd .... . .. S9.86 
Chutes & L• ddcrs .. $9.11 6 
Do uble 0.ir l' .... .. S'J .8 8 
Go To He.id uf Cla S9.H8 
Holl ywood Squa res . S9.8B 

Super P.t sswo rd . . . $9.88 
Hf ·TECH 
Desk Power . . . . . .$9.86 
Fun House ..C.1 11 
Muppet Prin t Kit ... $9.88 
Print Power . ......S9 .88 
Remo lc Control . . .. SB .BO 
Ses. St. Print Kil .... $9.80 
Ses. St. Writin g Ki t . $9.88 
Swim WcJ r .......Sb.88 
\\/ in , l ose or Or a\\ . 58.88 
INFOCO M 
B,11\letech .. .. . ... ..$32 
Beyond Zork ...$9.60 
Hitchhikers Guide . .S9.86 
lourney ... . ... .. ' ..532 
Leather Goddesses ..S9.88 
Shogun . . . . . . • ..S39 
Zo rk Tr ilogy ... .... . S i b 
Zork Zero . . . . . $39 
LEARNI NG COMPA NY 
Redder Rabbit ... . . . . S25 
Thi nk Quick! . . . . S32 
W riter Rabbit .......$32 
MASTERTRON IC 
Sc rabble . . . . .. S2b 
Scruple>. . . . . . . . ... S2b 
MECA 
Andr ew Tobias: M,:magi ng 

Yo ur Money ... ... $ 139 
MELBOU RNE HOUSE 
lohn Elway's Q B . .... S1q 
MJgi c Johnso n B· Ball . S25 
War In Middle Ed r1 h .. S32 
ll CHTRON 

Slots & Cd rs . .......$25 
Time Bandi t . . ......S25 
M lCROPROSE 
Airb orn e Ra nger .. ... S25 
Or . Doom's Revenge . S29 
F-15 Stri ke Eagle . .... $25 
F· 19 StN lth �F �i�~�h�t �c�r� .. $29 
G unship . ...........S32 
Pi rates . . .. S25 
Red Slorm Ri ing .... SJ5 
MI NDSCAPE 
Balance of Power 1990S32 
Caplain Bl ood . ......S25 
Combat Course ... ...S23 
Ga untlei . . . . ... S25 
lnl 'I Team Spo r1 s .... C.111 
Out Run ..... S25 
PJperboy. . . . . S25 
Shadowgatc . ... .. ...S29 
Space Har rier .......S25 
Super Star Ice Hockey 525 
Super Stj] r Socce r . S25 
U nin vited ...... . . . . S25 
MY SOFTWARE 
My Ldbel Maker . . . $9.88 
My Mdi l List . ... . ..S9.88 
ORIGIN 
Moebius . . . . . . . S25 
Tim es o f l o re ...... . S25 
Ultima 4 or 5 . ...S39 Ea. 
Ulti m.-. Tril ogy . . . ....S39 
POLA RWA RE 
Traeon . . . . . 529 
POWER UP! 
Address Book Plu ...Sb5 
Calendar Creator Plus 532 
Labels Unli mi ted .....S39 

Power, flex ibilit y & 
Ease of use have 
made this best sell ing 
word processor 
worl dwide. Includes 
new advanced 
features. 

Word Perfect 5-0 

\ \ {>rd lt rft.:ct 
' ' " ' "' ' I •' ... 
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" - . 
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CALL fo r SDA Di scount Price 

ame Tdg Kit . .... . . Sb5 
.Jmt.• Th.ii Disk .....$32 

SHARE DATA 
Concentr.it ion 1 or 2Sl.J. 88 
Family Feud ....... S8.88 
leopdrdy . ..... .. . . SB.BB 
leopMdy Ir . .. .. ..•S9.88 
leopardy 2 ..... ... S9.BB 
Sports Jeopardy ....SB.BB 
Wheel of Fortune .. $8.88 
Wheel of For1unc 2 or 3$9.llH 
SIERR A 
Bl ack Cauldron ......S25 
Gold Ru sh . . . . . . . S25 
Kin g's Quest 

I , 2, 3 or 4 . . . . $32 Ea. 
l e isur e Suit l.Hr y . ...S25 
l eisur e Sui t Larr y R2 .SJ2 
Mdnhuntcr . .... .. . .S32 
Mother Goosr .. . . ...S 19 
Poli ce Qu<'St 1 or 2 532 Ea. 
Silphecd ....... . ...$23 
SpdCC Quest 1 or 2 $32 Ed. 
Space Quest 3 ......S39 
3· 0 Helicopter Si m. ..S3 2 
The<der . . .... ..$23 
SIR TECH 
Hc.ut of M.1elstrnm .. $32 
..:n igh! of Di amonds .. S32 
Legacy of Lylgamin .. . $32 
Proving G roun d .. ... 539 
Return of Werdna .. .. $39 
SPECTRUM HOLOBYTE 
Falcon . . . . . . . .. . . $32 
So li1.1 ir e Roya le . .....$23 
Tetris. ... . ...$23 
Vette .. . ...........$32 
SPI NNA KER 
Ei ght in One .. .. ....$39 
Kindercomp Gold ....$25 

Resume Kil . . .... . . S25 
SPO TL IG HT 
Specdbdll. . .. . .... . . 525 
Total Ec lipse .. .. ....S25 
SPRINGBOARD 
Al las h plorer ..S32 
Cert ifica l e Maker ... .S24 
C.M. Library =1 .. . .. S19 
SSI 
Cur se of Azur e Bund !ii Ca ll 
De mo n's Wini er .. . ..S2 J 
Fir sl Over Ge rm.i ny .. S32 
Gettysburg . . . . 539 
H eroes of the l ance .. 5 2& 
Hill sfar ... .. ... . . ..$32 
Questr on 2 . . .. .... . S29 
Poo l of Rad iance .... $ 32 
Red Li ghtning .... . .. Call 
StJr Comm• nd .. .. ..S32 
Stell .u Crusade ......S32 
War Game Const. Set . S2J 
W.uship . . . .. ...$39 
TAITO 
Arkanoid ....S9.88 
Bubble Bobble ....$23 
Rdstan ........... .. S23 
Renegade ... ....... . $23 
Sky Shark . . ...... . . $23 
THR EE SIXTY 
DMk Castle .........$24 
Thud Ridge .........S24 
TIM EWORKS 
Publish It ! ........S l29 
Word Wri ter . .... . ..$32 
ACCESSORIES 
Disk c,.,,., 51\ or 3YrSO.BB Ed. 
Dm·c Ck.vu 3!. or )nS6.88 Ea. 
Sony 3Yt DSDD . $16.90 B>. 
Sony 5 Y. OSOD . 56.99 B•. 
Wico Ergosl ick . ... . . .S29 

2 New Sha re Data Hi ts 
At Low SDA Prices! 

�~�~ �~�~ �-�-�.� �~ �~�c�:�=�=�:�=�:�J�= �=�-�-�-�.� 
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Jeopardy
Jr . Edition 

$9.88 
Each 

Concentrati on 
2nd Edit ion 

P.O. BOX 11 1327-DEPT. CP-BLAWNOX, PA 15238 
• Pledsc Read The Following Orderi ng Terms & Conditions C.rcfull y Before PIJcing Your Order: Orde" \\; lh c.ishie" check or money order shipped immcdidtcly on in stock items! Personal & 
Company checks. allow 3 wecl<s d c.1rance. No C.O.D.'s! Shipping: Continental U.S.A.-Orde" undo.'f $100 ddd SJ; free shipping on orders O\•l'r $100. AK. HI , FPO. APO-add S5 on all 0<dcrs. C.nada 
& Puer1o RicCN<lcl S7.50 on Jll order>. Sorry, no other lnlem.>ti00<1I order< J<cepted! PA residents ddd 6% SJ les tax on the total amounl of order including shipping charges. CUSTOMER SE RVICT 
HOURS: Mon.·Fri . 9 AM-5:30 PM E.1stem Time. REASONS FOR CALLI NG CUSTOMER SERVICE--112·36 t·529 t (! )Status of order or b.ick order �(�2�~ �f� dny merchandise purchased wi thin bO days 
fr om S.D.of A. is dcfoctivc, please c.111 ror a retum .iu1 horiza1 inn number. We will not process a relum wi thout d return auth . R! Defective merchandise wi ll be rep laced wi th the same merchandi se 
only. Ot her ret urn s subjl'C1 lo a 20% restocking chd rge! After bO dt1ys rrom your purchase date, ple.1SC refer 10 the warrant y inc luded wi th the product pu rchased & return direct ly lo the manu fad urer . 
Customer serv ice will nol accl"p t collect calls or ca ll s on S.D.of A.'s 800# order lines! Prices & availabi lity are subject 10 change! New titles are arri ving da.ih·! �P �~�a�s�e� call for more infonna ti on. 

Due to differences in system uirements, we cannot uarantee com tibili t . 
�~�~�~�"�-�"�' �!�'�9�1� 



10 Mdre Ways to Make Money with Your Computer �
Rake in some coot cash ... Take your lead from 
the ice cream man, whose chimes are heard every 
summer evening across suburbia. Pack up your 
computer and a good variety of arcade games, get 
your hands on a gas-powered electrical generator, 
and cruise the neighborhoods as a traveling arcade 
hall. Every kid who got a book rather than a 
Nintendo last Christmas will crash your truck, eager ­
to try out Bad Dudes for a dime a pop. 

Don't call me; I'll call you ... Put a new twist on 
those aggravating computer phone calls that ring 
you up every time you sit down to eat. Set up your 
computer with an autodial modem and voice trans­
mission; then start calling every number in the 
book. For best results , use a message like If you 
don 't want me to call again at three in the morn­
ing, send one dollar to [your address]. 

Gameplay Database ... Set your home computer 
as a Nintendo file server/database to track the 
games available in your neighborhood. Since you 
can 't stop the flood of plastic cartridges and your 
kids can 't keep up with which friend has just 
bought what, you might as well help out and make 
a little change, to boot. It will also give you the 
chance to show them something their Nintendo 
can 't do. 

You Ain't Nuthin' but a Hound Dog ... Become 
the most popular telephone number in the book 
when you set up your computerized Elvis Movie 
Concordance on your PC. Immortalize, annotate, 
and glorify every phrase, song, twitch, and sneer in 
an extensive interactive database that traces the 
king of rock-'n'-roll through the glitz of Hollywood. 
Now, was he Lucky Jackson in Viva Las Vegas, or 
was that Girls, Girls, Girls? 

SWNMWD Hoping to Meet GLBWBH ... OK, 
Miss Lonelyhearts it isn't. But with some clever 
Artificial Intelligence software, some provocative 
graphics, and a couple of candles, you can set up 
your own Computer Simulation Dating Service. An 
hourly rate of $3 will bring in a steady stream of 
customers too inept to attempt dating with real 
humans. Imagine sitting across the table from a 
VGA image of Ms. or Mr. Right, stimulating 
coversation, and the promise of never having to 
hear: "Thanks for the steak. If you take me home 
now I might be able to catch 'Dallas."' 

His Third Eye Was a Little Rounder ... Judging 
from the supermarket tabloids, a UFO lands in the 
United States about as often as McDonald's flips a 

burger. So, why not offer a Computer Alien-Face 
Identification Composite Service for those whose 
encounters have been a little too close? With a 
drawing and paint program, you can come up with 
a likeness from eyewitness descriptions which you 
can then print, suitable for framing or for a needle­
work pattern. 

He's Mutt, Out of Jeff ... Most pets in this coun­
try aren't the purebred Bluepoints and Spaniels that 
walk off with the blue ribbons at those high-tone 
cat and dog shows. So why not set up a Heinz-57 
Computer-Generated Genealogy for mutts, mon­
grels, and alley cats? Being able to trace a one­
eared tomcat back three generations to a trash can 
outside of Clara's Diner in Poughkeepsie, New 
York, can bring new appreciation and pride from 
the owner-something any pet owner would be 
willing to pay for. 

Can You Say That Again? ... If you 've ever trav­
eled outside of your own region of the country, 
you 've discovered that it's impossible to under­
stand the natives. But hit the RV camps with your 
Personal Computer Native-Speech Translation Ser­
vice and you 're bound to bring in the bucks. Link 
such phrases as lte, iffn thet's wutchoo wont to 
the standard American I can certainly see your 
point, but I must disagree with the premise of 
your argument. A must-have for every brave 
American wanderer. 

MTV is the Nietzsche of the 90s ... Hardly a par­
ent alive understands the subtle messages that 
captivate their children for hours in the form of mu­
sic television. A PC-based MTV Video Interpreter 
could prove a gold mine for that audience. Users 
can enter such data as David Lee Roth in a grass 
skirt, surrounded by gyrating Roller Derby queens, 
which their computer analyzes according to precise 
psychological and cultural standards and then pro­
vides the insight necessary for communicating to 
vidhead teens. 

Built for Comfort, Not for Speed ... Four out of 
three Americans are fighting the battle of the bulge, 
so why not set up your computer as a Tub-o'-Lard 
Simulator? Your customers simply enter the food 
they're dying to eat, and the onscreen graphic of 
their body swells like a birthday balloon. If Richard 
Simmons can make money peddling colored cards 
to eager eaters, then you should clean up quick 
with this baby. 

- Peter Scisco 
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... �
little as $1,500, it's often cheaper to buy a new machine 
than it is to upgrade. Monitor your costs and keep an eye 
on the break-even point If you have a buyer, explain the 
cost of your upgrade service. Don't sell yourself short: 
Any deal you make can benefit both of you. 

One of the questions buyers are sure to ask is How 
abour a warranty? Your safest bet is to sell " as is." How­
ever, if you're selling some old dinosaur or a souped-up 
used computer, you might want to provide some form of 
warranty-replacement repair, or refund. That lcind of 
policy will enhance your reputation and build a strong 
referral base. 

Malcing money in the used-COJl\PUter market is yet 
another entrepreneurial niche in this wacky industry. To 
succeed, you need to work hard and do your research. 
And remember: As long as computer makers keep pushing 
the technology beyond the edge, there will be perfectl y good 
used and orphaned computers looking for a decent home. 

- Dan Gookin 

Direct Marketing 
Direct marketing is still one business you can start in 
your spare time, and one that's custom-made for a per­
sonal computer. With the help of your computer, you can 
easily gather and analyze customer information that you 
can apply to your business. Computers improve order 
processing, help analyze advertising success, enhance list 
management and cut mailing costs. 

You should probably start with an AT-class computer 
(or comparable platform if you're not using MS-DOS, say 
a Macintosh SE or an Amiga 2000), a hard disk, a printer, 
and software to track orders. A high-end computer can 
process information quickly; a hard disk is essential since 
you r customer li st and orders wi ll grow rapidly (you hope) 
beyond the capacity of floppy disks. A fast, reliable printer 
is crucial because of the high volume of printing required 
for bulk mailings. For speed, you may want to splurge on 
a laser printer. Not only is it fast, but it can also help you 
produce your own advertising, letterhead, in voices, and 
shipping labels. 

A computer makes it easy to test advertising and tar­
get your marketing efforts. You can select by ZIP code; 
income; purchase volume, date, frequency, or product; 
hobbies; or any other characteristic for which you've col­
lected data. For example, you can sell the names of your 
customers who own a computer and also a VCR to a 
company malcing software-training videos. 

To track advertising, list a department code as part of 
your address in each advertisement to indicate where and 

when the ad appeared. When the orders start coming in, 
you can use your computer to add up the money received 
from each ad you've placed. 

Bulk mailing rates are much lower than first class, so 
a good computerized system can reduce labor and postage 
costs by printing presorted labels or envelopes. The com­
puter can also help you merge two or more lists and purge 
duplicates. That will keep you from annoying your cus­
tomers with duplicates of your catalog. 

Finding the software to do all these tasks can be diffi­
cult and expensive. Whether you buy exi_sting software, 
hire programmers or pate}) a system together yourself, it's 
a time-consuming project. A number of programs are 
specifically designed for managing a mailing list, and you 
may find one that suits your needs. 

If you decide on a do-it-yourself system, select a 
general-purpose relational database that has single-user 
and network versions (for the day when your business 
outgrows your single computer) and includes a database 
programming language. Don't use a spreadsheet or word 
processor as your database. You'll soon reach their limita­
tions and then have to transfer the data to a real data­
base-a waste of time. Compare that with a relational 
database, in which you can keep your customers in one 
file , orders in another, and inventory items in yet another, 
linking the data files when necessary. The database should 
be capable of producing form letters and labels automati­
cally from your customer list, based on any criteria you 
desire. (Borland's Paradox fits this description, as do 
many other relational databases.) Be prepared to spend 
time learning how to use the database or to spend money 
for someone else to run it for you. 

If you're bootstrapping your mail-order business from 
a cold start, don't expect instant success. Investigate the 
seasonal nature and selling life of your product line. Read 
at least one book about the direct-marketing business, like 
William A. Cohen's Building a Mail Order Business: A 
Complete Manual for Success (2nd edition, 1985, John 
Wiley & Sons, New York). Ironically, you're probably bet­
ter off not buying a direct-marketing book by mail. 

If you're the creative force behind the business, don' t 
feel you must do everything. Hire data-entry and order­
fulfillment staff. Hire artists to produce art and advertis­
ing (use students loolcing to fill a portfolio if you want to 
save some money and are willing to experiment). 

Spend your time either creating or seeking out your 
next product and analyzing the results of your efforts. 
With hard work, bright ideas, and a solid hardware/ 
software combination, you just might get rich in the 
direct-marketing business. But even if you don't, you 
might find you like working for yourself better than 
punching the company clock. 

- J. Blake Lambert G 

Denny Atkin , Heidi Aycock, Dan Gookin, Blake Lambert, and 
Adam Starkweather figure to buy out Donald Trump once they've 
made a killi ng with their home computers. 
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MONEYCOUNTS 6.0 �
FROM PRICE TD PERFORMANCE . .. THERE'S SIMPLYNO COMPARISON! �

MANAGING DOLLARS& 
MONEYCOUNrs · QUICKEN" YOUR MONEY" SENSE· 

·· --­-·· ,_...__--·­-- -· . -- -· . . -- -· ..�_�~ ... -· . -6-- .... 
···---·· 

M ONEYCOUNTS' 

smart account 
balancer makes fast 
work of even the 
toughest bank 
statements. 

M ONEYCOUNTS' 

integrated Tax 
Estimator helps 
you quickly size 
up your federal 
tax situation. 
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All reports can be 
displayed to screen 
and easily viewed 
using vertical 
and horizontal titl e 
locking. 

�~�-�:� 

Three dimensional 
pie charts and 
bar charts let you 
quickly visuali ze 
your complete 
financial picture. 

Version 6.0 2.0 5.0 3.1 

Manufacturer Parsons 
Technology Intuit, Inc. 

MECA 
Ventures, Inc. 

Monogram 
Software, Inc. 

Suggested Retail Price $35.00 $49.95 $219.98 $179.95 
Account Balancer YES YES YES YES 

Automatic Error Finder YES NO NO NO 

Acco unts Can Be Added 
When Entering Transactions (Data) YES YES YES NO 

Budgeting YES YES YES YES 
Variable Budgeting By Month YES NO YES YES 

Financial Reports 
Actual Financial Resul ts YES YES YES YES 
Month and Year to Date YES YES YES YES 
All Months On One Report YES YES YES YES 
Budgeted Financial Results YES YES YES YES 
Actual Compared to Budget YES YES YES YES 
Actual Compared to Prior Month YES NO NO NO 
General Ledger Report YES YES NO NO 
Accountant's Trial Balance YES NO NO NO 
Net Worth Computation YES NO YES YES 

Inquiry Reports 
Check and/or Deposit Register YES YES YES YES 
Account Analysis YES YES YES YES 
All Transactions wi th Party YES YES YES YES 
Cash Requirements Forecast YES YES YES YES 
Aged Invoices Payable YES NO YES YES 

Reports Export to Lotus or Quattro YES NOt YES YES 

Graphics YES NO YES YES 
Bar Charts YES NO YES YES 
Pie Charts YES NO YES NO 

Fiscal Year Support YES NO YES YES 

Optional Password Protection YES NO NO YES 

Fin ancial Calculator YES NO YES YES 
Prints Amortizati on Schedules YES NO YES YES 
Prints Accumulation Schedules YES NO YES YES 

Mail List Manager YES NO YES YES 
Prints Address Labels and Index Cards YES NO YES YES 
Prints Telephone Directory YES NO YES NO 
Mail Merge w ith Word Processor YES NO YES YES 

Check Writer YES YES YES YES 
Prints Laser Checks YES YES YES NO 
Prints Any Pin-Feed Check YES NO YES YES 

Personal Income Tax Estimator YES NO YES YES 

Pop-up Note Pad YES 0 YES YES 

Pop-u p Math Calculator YES NO YES YES 

Capacity 
Total Number of Accounts Per Fi le 999 300 ** 120 
Total Number of Open Transacti ons 100,000 65,535 ** 4,000 

"Trademarks of their respective manufacturers. tAvai lable for additional Sl9.95. -varies b,1sed on RAM memory and disk space avail able. 



of any financial 
program . .. an 
excell ent value." 

-Compute! Magazine 

"One of the best �
personal finance �
managers published." �

-PC Computing �
Magazine � GUARANTEED. 

"MONEYCOUNTS is one of the fines::....t :::--;zll••lsj--7 
examples of just how good "' 
inexpensive software can be." 

-Leonard Hyre, PCMMagazine 

We invite you to examine MONEYCOUN1S. It's the 
clear choice for home and business. MONEYCOUNTS is 
CPA designed, easy-to-use, menu-driven with on-line 
help, and requires no accounting experience. You'll 
appreciate the ease with which MONEYCOUNTS . . . 

• Manages your cash, checking, savings & credit cards. 
• Prepares your budget and compares it against your 

actual results. 
• Quickly balances your checkbook. 
• Prints eight types of financial statements (including net 

worth) and six types of inquiry reports. 
• Prints general ledger and accountant's trial balance. 
• Lets you optionally save any report to disk or display it 

on screen. You can even export directly to Lotus �1�·�2 �· �3�~� or Quattro: 
• Prints any type of pin feed (or laser) check. 
• Handles up to 999 accounts and 100,000 transactions a year. 
• Estimates your personal income tax . 
• Links directly wi th the PERSONAL TAX PREPARER software. 
• Analyzes financing options & savings programs - computes 

interest rates & loan payments - prints amortization and 
accumulation schedules. 

• Manages mail lists - prints labels and index cards. 
• �Displays and prints three dimensional graphics (both pie 

charts and bar charts). 
• Provides password protection, fiscal year support, pop-up 

notepad, pop-up calculator, DOS shell, automatically backs 
up your data files and much more. 

375 Collins Road NE 
Cedar Rapids, Iowa 52402 

Hard to believe the low price? Don't worry! There's no catch. 
If you're not 100% satisfied, return MONEYCOUNTS within 30 
days for a full refund (excluding shipping). 
Over 120,000 users have decided in favor of MONEYCOUNTS! 
Order today and see for yourselfl 
For Same Day Shipping 
VISA, MASTERCARD & C.O.D. ORDERS CALL 

1-800-223-6925 �
(In Canada call 319-395-7300.) 
Mon. - Fri. 8:30 a.m. to 9:00 p.m., 
Sat. 9:00 a.m. to 5:00 p.m. CST 
Or send check or money order 
payable to Parsons Technology 

r ------------------------ -,
1I i a MONEYCOUNTS®6.0 

1 �~� $35 + $5 shipping 
I Dept. COM ar COPY PROfECfED 
I 375 Collins Road NE INCWDES PRINTED MANUAL AND 
I Cedar Rapids, Iowa 52402 FREE TECHNICAL SUPPORT 
I 
I NAME ____ _____ _____ ___ 

ADDRESS ______________�~� 

CITY _______ __________ 

STATE/ZIP _ _ _____ PHONE ___ _ _ 

CHECK 0 MONEY ORDER 0 VISA 0 MASTERCARD 0 

CARD II � EXP. DATE ___ 
MONEYCOUNl'S 6.0 requires an IBM" f fondy"/Compaq• or compatible computer. I 
384K or more RAM . DOS 2.0 or higher, 2 disk drives (or a hard disk). �~�\ �\�i�r�k�s� wi th I 
all printers and monitors. Add S10 shipping/handling outside North America. Iowa I 
residents. please add 4% sales tax. I 
•t.otus 1·2·l Qu1111ro, IBM, Tandy and Compaq arr all registered tr.:1d m1rksdl.otus Dewlopmt-nt I 
Corp.. BQrfand JntermUionill , Inc:., lntf'm.at5on.d Business Machines Corp•• T.sndy l11rr illnd Cump.tq I 
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THE �

T�
ake me out to the ball game, �
and I'll show you a baseball 
simulation for every fan. Just 
as some fans would rather 
take a bat and tap the clay off 

their cleats step into the batter's box, 
and tag one over the left field fence, 
other fans would rather call the shots 
from the dugout. So whether you want 
arcade action or you prefer to examine 
the strategy behind the intentional 
walk, there's a computer baseball game 
warming up in your bullpen. 

Since baseball means different 
things to different fans, simulations 
differ, too. So, step up to the plate 
and take a look at some of the 41 

Tom Netsel �
Batter up! Whether you'd �

rather wear a player's jersey, �
a manager's jacket or an �
owner's tie, there's some �

great action in this season's �
lineup of baseball �

simulations. �

disks of summer that have 
home run written all over them. 
You'll probably find a pennant 
winner in this computer league that 
you'll vote the MVP-Most 
Valuable Program. 

The Facts 
and Figures 
Baseball and statistics go together like 
hotdogs and a home game. It doesn't 
matter whether a player knocks one 
out of the park or goes down swinging, 
a scorekeeper takes note. Every pitch, 
swing, hit, catch, or error is recorded 
and analyzed, and Pure Stat Baseball 
from Software Simulations, keeps 
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track with the best of them. 
In this strategic simulation, you 

direct the game from the bench. Man­
age any team from the 1985 season, 
any of eight classic teams of yester­
year, or a team that you've created 
from a list of All Stars. Call up Babe 
Ruth from the 1927 Yankees and add 

him to the 1961 lineup with Maris 
and Mantle to see what kind of a sea­
son the three might have had together. 
Additional team and stadium disks are 
also available. 

You can play against the com­
puter or another player, or let the 
computer play against itself. A com­
puter-versus-computer game without 
graphics is a fast way to create stats 
for a new team. 

The fun stans when you enter the 
dugout and begin calling 
the shots. Pure Stat 
Baseball stores your 
team's statistics for the 
season. It tracks how 
well each batter does 
against a right-handed 
pitcher or a southpaw 
and how pitchers fare 
against right-handed bat­
ters and lefties. Each 
player's fielding and 
base-running abilities are 
also taken into account. 

Prior to each play, a 
Score/Play Selection screen presents 
the batter's and pitcher's statistics, and 
those of any base runners. Call for the 
batter to hit and run, swing away lay 
down a bunt-any of seven options. If 
your runner's Base Running Ability 
(BRA) exceeds a fielder's Throw rat­
ing, the runner's chances of stealing 

Illustrations by Harry Blair 
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